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DESIGN STRATEGIES FOR INFORMATION ORGANIZATION

1

comprehend and act upon.

FOCAL POINTS

EXAMPLE 

the entire report.

 

Figure 1: The focal point
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CHOOSE A FOCAL POINT 

and presentations. 

Once you’ve selected a focal point, you can establish it by using one of these design tips:

 • Make the object in color and the rest black and white.

USE WHITE SPACE TO YOUR ADVANTAGE

2

information is crowded onto one screen.  
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EXAMPLE 

 Strategy: 

Figure 2:

LOREN IPSUM REPORT

The Board of Directors

try to be greedy when others are fearful. And you try to 

maionem susae sincid mod qui beaqui acillo beris utempo-
rerum.

mquae. Ut persper ferchitem alitaquidita dic tem volore 

aquaerae eaque sum, quid ea quid qui dolo quam quodi-
ore sanime veleniet, que nos arumatem que soluptatur 

LOREM IPSUM INTERNA TIONAL
2015 and 2014

dolorae volum liquate re dicium dolla plam is sanisquis et 

quiae consedi reribus et, aut quam, simporro magnihil 
expel enim audis doluptatat arute dollab iminulla volupid-

quisquae aut de earciaerume exped modis dolesequam 

quia quo te num quo cus, erum quiaturio et a dem qui aut 
eossi conseque remquam facipsam qui derat.

-
rum facillabo. Em rempore prem fuga. Nem. Dunt labo. Et 

Lia sedipsunt aut volendandam faccus rae et la conseque 
et inulpa voluptas cum ex ere nisque latusa nitem rem 
fuga. 

July 7, 2015
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INTEGRATING TYPE AND IMAGE 

EXAMPLE

comfortably. 

Figure 3a:
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EXAMPLE

 Strategy: 

read them. 

  to see from a distance. 

  

Figure 3b: 
in presentations
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READERS SCAN IN PATTERNS

3  

 

EXAMPLE

 Strategy: 

Figure 4:
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VISUAL HIERARCHY: NOT ALL CONTENT IS CREATED EQUAL

EXAMPLE

  Strategy: 

  and/or bolder than less important data. 

Figure 5:
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GRID LAYOUTS

becomes confused. 

that the most important content is at the top of the widest column.

EXAMPLE

dimensions.

This 
repetition of shapes and white spaces is what 

order to the 

Figure 6:
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USING THE GRID

and are hard to read. 

needed about placement.  

BREAKING THE GRID

 Strategy: 

VISUAL THEMES & UNITY

UNITY
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EXAMPLE

brand color palette to establish 

helps keep the report from 

consistent. 

qualities: They are muted and nearly 

the photo and toward a distant point 

brand promise.

 Strategy: 

  and presentations.

Figure 7: 
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SYMMETRICAL OR ASYMMETRICAL BALANCE 

SYMMETRICAL LAYOUTS

reports or presentations. 

EXAMPLE

columns. The type is placed symmetrically 

Figure 8a:
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ASYMMETRICAL LAYOUTS

EXAMPLE

Figure 8b:
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CREATING AN ASYMMETRICAL LAYOUT

report or presentation that has been laid out in an asymmetrical pattern. 

EXAMPLE

balanced.

 Strategy: 

  reasons 
  your audience. 

Figure 8c: 
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MUST-HAVES: INFORMATION ORGANIZATION ESSENTIALS

THE “TOC”

PAGE NUMBERS

AS OF DATE

LOGO, STRATEGY AND ACCOUNT NAME

"-1 ½"

TITLES AND SUBTITLES 

PHOTOS

a professional to create quality headshots of key personnel.
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PUTTING IT ALL TOGETHER

  or presentation. 

  your readers.  
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TERMINOLOGY
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ADDITIONAL RESOURCES

.

.

.

.

.

.
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